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Healthy Food Retail Resources 

Prepared for March 12, 2014 Healthy Food Retail Community of Practice  

Healthy Food Access Portal 

A comprehensive website designed for healthy food retail practitioners, advocates, 

business owners, and government partners.  This site is managed by three key national 

organizations in the healthy food retail movement: The Food Trust, The Reinvestment 

Fund, and PolicyLink.  Resources include funding strategies and streams, profiles of 

organizations, examples from the field, glossary of terms, and policy efforts in other 

regions of the US. http://healthyfoodaccess.org/home?destination=home 

ChangeLab Solutions  

http://changelabsolutions.org/childhood-obesity/healthy-food-retail  

Healthy Corner Stores Network 

http://www.healthycornerstores.org/ 

The Food Trust  

http://thefoodtrust.org/  

The Food Trust site includes issues briefs on: Healthy Corner Stores as an Economic 

Development Strategy;  Fresh Food Retail Development: Corner Store Conversions; 

Youth as Change Agents: Youth-Focused Corner Store Projects; and The Supplier-Retailer 

Gap: Connecting Corner Stores with Local Foods. 

The Food Trust site also includes recent articles and reports: Moving From Policy to 

Implementation: A Methodology and Lessons Learned to Determine Eligibility for 

Healthy Food Financing Projects, Journal of Public Health Management & Practice, 2014 

Corner Store and Commuting Patterns of Low-Income, Urban Elementary School 

Students, Current Urban Studies, 2013 

Improving Fruit and Vegetable Consumption Among Low-Income Customers at Farmers 

Markets , Preventing Chronic Disease, 2013 

Rethinking research: Creating a practice-based agenda for sustainable small-scale 

healthy food retail, Journal of Agriculture, Food Systems and Community 

Development, 2013 

Increasing Supplemental Nutrition Assistance Program/Electronic Benefits Transfer 

Sales at Farmers’ Markets with Vendor-Operated Wireless Point-of-Sale Terminals, 

Journal of the Academy of Nutrition and Dietetics, May 2012 

Healthy Corner Store Initiative Sell Healthy Guide, The Food Trust 

This guide will help corner store owners learn how to sell healthy foods, increase sales 

and attract more customers. It offers ideas that can help improve: Healthy product 

selection; Marketing, pricing and display; Equipment and refrigeration. 

http://thefoodtrust.org/uploads/media_items/phcsn-sell-healthy-guide.original.pdf 

 

 

http://healthyfoodaccess.org/home?destination=home
http://changelabsolutions.org/childhood-obesity/healthy-food-retail
http://www.healthycornerstores.org/
http://thefoodtrust.org/
http://thefoodtrust.org/uploads/media_items/winter2011issuebrief.original.pdf
http://thefoodtrust.org/uploads/media_items/winter2011issuebrief.original.pdf
http://thefoodtrust.org/uploads/media_items/spring2011issuebrief.original.pdf
http://thefoodtrust.org/uploads/media_items/summer2011issuebrief.original.pdf
http://thefoodtrust.org/uploads/media_items/winter2012issuebrief.original.pdf
http://thefoodtrust.org/uploads/media_items/winter2012issuebrief.original.pdf
http://thefoodtrust.org/uploads/media_items/moving-from-policy-to-implementation-a-99845.original.pdf
http://thefoodtrust.org/uploads/media_items/moving-from-policy-to-implementation-a-99845.original.pdf
http://thefoodtrust.org/uploads/media_items/moving-from-policy-to-implementation-a-99845.original.pdf
http://thefoodtrust.org/uploads/media_items/corner-store-and-commuting-patterns-of-low-income-urban-elementary-school-students.original.pdf
http://thefoodtrust.org/uploads/media_items/corner-store-and-commuting-patterns-of-low-income-urban-elementary-school-students.original.pdf
http://www.cdc.gov/pcd/issues/2013/12_0356.htm?s_cid=pcd9e166_x
http://www.cdc.gov/pcd/issues/2013/12_0356.htm?s_cid=pcd9e166_x
http://www.cdc.gov/pcd/issues/2013/12_0356.htm?s_cid=pcd9e166_x
http://www.agdevjournal.com/attachments/article/368/JAFSCD_Healthy_Food_Retail_Commentary_August-2013.pdf
http://www.agdevjournal.com/attachments/article/368/JAFSCD_Healthy_Food_Retail_Commentary_August-2013.pdf
http://www.rwjf.org/en/research-publications/find-rwjf-research/2012/05/increasing-supplemental-nutrition-assistance-program-electronic-.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2012/05/increasing-supplemental-nutrition-assistance-program-electronic-.html
http://thefoodtrust.org/uploads/media_items/phcsn-sell-healthy-guide.original.pdf
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Incentives for Change: Rewarding Healthy Improvements to Small Food Stores, 

2014. ChangeLab Solutions, NPLAN 

A comprehensive, in-depth look at working with local retailers to provide incentives for 

them to sell and market healthy foods. The report offers key reasons to offer incentives, 

recommendations on how to choose the right incentive, and strategies partners can do to 

help bring customers into the store.  

http://changelabsolutions.org/small-food-stores-incentives  

Health on the Shelf:  Healthy Food Retail Certification Program, 2013.  ChangeLab 

Solutions.  This document provides information on how to design and implement a small 

store healthy food retail project or HFR certification program. It is a good resource for 

government agencies, business alliances, and community development financial 

institutions and any other agency/organization looking for tools to assist retailers in 

moving more towards a healthier store model. It provides an overview of local, state and 

federal regulations that govern small retailers and provides ten case studies of national 

HFR Certification Programs.  

http://changelabsolutions.org/publications/health-on-the-shelf 

Economic Development and Redevelopment: A Tool for Building Healthy, Vibrant 

Communities, 2007, Public Health Law and Policy. This toolkit is an excellent resource 

to learn about economic development law, collecting data about your community’s retail 

potential and needs, and has specific information about healthy food retail models and 

government infrastructure to support each model.  If you are just getting started on 

building bridges with businesses in your community elements of this toolkit will help 

you tell a compelling story. 

http://www.phlpnet.org/sites/phlpnet.org/files/EcDevToolkit.pdf 

Getting to Grocery: Tools for Attracting Healthy Food Retail to Underserved 

Neighborhoods, 2009, Public Health Law & Policy.  This guide is designed to help 

advocates and public health agencies coordinate and leverage tools available through 

local government and other organizations to bring healthy food options into low-income 

communities. This resource contains key strategies to revitalize neighborhoods, for 

workforce development and public incentives to attract/retain food retail businesses.  

Great primer for understanding economic development nomenclature and how to 

engage the grocery industry. 

http://changelabsolutions.org/sites/phlpnet.org/files/Getting_to_Grocery_FINAL_09090

9.pdf 

Economic and Community Development Outcomes of Healthy Food Retail, 2013.  

PolicyLink.  This report looks at the connection between improved healthy food access 

and resulting economic and community development. The purpose is to encourage 

researchers to include assessment of economic outcomes in their healthy food access 

research agenda; and provide an evidence base to support decision makers in advancing 

policies to improve healthy food access in their jurisdictions. The report makes the case 

for economic development through food retailing, distribution, and production. 

http://www.policylink.org/site/apps/nlnet/content2.aspx?c=lkIXLbMNJrE&b=5136581

&ct=12761513 

http://changelabsolutions.org/small-food-stores-incentives
http://changelabsolutions.org/publications/health-on-the-shelf
http://www.phlpnet.org/sites/phlpnet.org/files/EcDevToolkit.pdf
http://changelabsolutions.org/sites/phlpnet.org/files/Getting_to_Grocery_FINAL_090909.pdf
http://changelabsolutions.org/sites/phlpnet.org/files/Getting_to_Grocery_FINAL_090909.pdf
http://www.policylink.org/site/apps/nlnet/content2.aspx?c=lkIXLbMNJrE&b=5136581&ct=12761513
http://www.policylink.org/site/apps/nlnet/content2.aspx?c=lkIXLbMNJrE&b=5136581&ct=12761513
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Licensing for Lettuce: A Guide to the Model Licensing Ordinance for Healthy Food 

Retailers, February 2013. ChangeLab Solutions.  A number of communities have 

established programs to encourage healthy food retail. ChangeLab Solutions has 

developed a Model Licensing Ordinance for Healthy Food Retailers. The ordinance 

changes business licensing policies to require all food stores (not including restaurants) 

to carry a minimum selection of healthy food and meet other basic operating standards. 

This model ordinance gives local governments, health professionals, and community 

organizations an opportunity to partner with retailers. It describes how the model 

ordinance works and provides tips on how to implement it successfully in your 

community. You should consult an attorney in your state to discuss whether this policy is 

legally feasible and to explore ways to adapt it to local circumstances. 

http://changelabsolutions.org/publications/HFR-licensing-ord 

Toward a Sustainable Model For Small-Scale Healthy Food Retail.  Findings from the 

Healthy Corner Store Symposium, August 2013.  National Policy & Legal Analysis 

Network to Prevent Childhood Obesity, The Food Trust and ChangeLab Solutions. This 

report provides definitions of healthy corner store models that are gaining momentum 

and success in communities. It also classifies the challenges ahead in continuing the HCS 

movement and discusses the financing, distribution, policy barriers, small business 

entrepreneurship strategies to strengthen the movement.  It also provides existing 

evaluation techniques to determine the effectiveness of the HCS models. 

http://changelabsolutions.org/publications/Corner-Stores-Symposium 

 Providing Fresh Produce in Small Food Stores: Distribution Challenges and 

Solutions for Healthy Food Retail, 2014 ChangeLab Solutions NPLAN 

This report provides a range of promising, innovative strategies for overcoming the 

challenges of sourcing and marketing fresh produce at affordable prices. 

http://changelabsolutions.org/produce-distribution  

Sell Healthy Guide: Learn how to sell healthy foods, increase sales and attract more 

customers, PolicyLink. A guide to help retailers with: healthy product selection, pricing 

and display, promotion and marketing, and equipment and refrigeration. 

http://policylinkcontent.s3.amazonaws.com/Sell%20Healthy%20Guide(1).pdf  

Getting Fresh is Major Opportunity and Challenge for C-Store Channel, 2010 

Convenience Store News Coming from the perspective of the convenience store 

industry, this article encourages store owners to sell healthy and fresh foods. 

http://www.csnews.com/product-categories/candy-snacks/csnews-exclusive-getting-

fresh-major-opportunity-and-challenge-c-store-channel 

Rural Food Retail Resources 

Sustaining Rural Communities: A Report on Grocery Stores in Rural Oregon, 2013, 

Oregon Food Bank. A report on the state of rural grocery stores in Oregon.  The report 

provides findings from administering Kansas State University’s Rural Grocery Store 

Owner Survey to 70 rural grocery store owners and managers in Oregon.  It has a lot of 

specific data on how Oregon small rural grocery stores are performing financially and 

has detailed discussion sections for common challenges, such as minimum purchasing 

http://changelabsolutions.org/publications/HFR-licensing-ord
http://changelabsolutions.org/publications/Corner-Stores-Symposium
http://changelabsolutions.org/produce-distribution
http://policylinkcontent.s3.amazonaws.com/Sell%20Healthy%20Guide(1).pdf
http://www.csnews.com/product-categories/candy-snacks/csnews-exclusive-getting-fresh-major-opportunity-and-challenge-c-store-channel
http://www.csnews.com/product-categories/candy-snacks/csnews-exclusive-getting-fresh-major-opportunity-and-challenge-c-store-channel
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agreements, fair pricing from suppliers and product delivery. 

http://www.oregonfoodbank.org/~/media/Files/Community-Food-

Systems/Rural%20Grocer%20ReportFINALoptpdf.pdf  

Rural Grocery Initiative. Kansas State University. The Center for Engagement and 

Community Development (CECD) at KSU and its partners have identified small town 

(less than 2,000 pop) Kansas grocers in need of confronting issues of business 

development, public health and community sustainability. CECD is partnering with the 

Kansas Sampler Foundation, the Huck Boyd National Institute for Rural Development, 

grocery store owners from across the state and faculty and staff from the departments of 

agricultural economics, human nutrition and rural sociology at K-State to identify and 

develop models to sustain retail sources of food for rural Kansas citizens. The initiative 

supports small town grocers in identifying models of rural business ownership, 

alternative distribution channels and addressing minimum buying requirements.  More 

information here: http://www.ruralgrocery.org/index.html 

Rural Grocery Stores:  Ownership Models that Work for Rural Communities. Center 

for Rural Affairs, Lyons, NE.  2010. This brief examines common ownership models of 

rural grocery stores.  Examples of four ownership models (independent retailer, 

community-owned, school-based, cooperative) are provided and analysis is provided for 

each that addresses the benefits and challenges.  Excellent resource for a business 

viewpoint for various rural store models.  

http://files.cfra.org/pdf/rural-grocery-ownership-models.pdf  

Rural Development Initiative: Supporting Oregon Rural Communities 

http://www.rdiinc.org/ 

 

Case Studies 

Healthy Food Here: Recommendations for Future Programming 

A partnership with Urban Food Links and Seattle/King County, HFH was a healthy food 

retail project aimed at improving access to healthy food and encouraging community 

economic development.  The HFH project used a small business development strategy to 

test whether providing business development resources to small and mid-sized food 

retailers could improve healthy food options for communities in the targeted areas. The 

array of services offered included connecting the stores to produce suppliers, assisting 

with store layout, and produce handling training. 

http://www.urbanfoodlink.com/wp/wp-content/uploads/2013/03/HFH-

Recommendations-for-Future-Programming-Single-page.pdf   

Philadelphia's Healthy Corner Store Initiative, 2013, The Food Trust 

This report reviews the Healthy Corner Store Initiative, a successful model for increasing 

the availability of healthy food in corner stores. The Healthy Corner Store Initiative 

builds relationships with store owners and asks them to make gradual changes with 

support and training.  

http://thefoodtrust.org/uploads/media_items/hcsi-y2report-final.original.pdf   

http://www.oregonfoodbank.org/~/media/Files/Community-Food-Systems/Rural%20Grocer%20ReportFINALoptpdf.pdf
http://www.oregonfoodbank.org/~/media/Files/Community-Food-Systems/Rural%20Grocer%20ReportFINALoptpdf.pdf
http://www.ruralgrocery.org/index.html
http://files.cfra.org/pdf/rural-grocery-ownership-models.pdf
http://www.rdiinc.org/
http://www.urbanfoodlink.com/wp/wp-content/uploads/2013/03/HFH-Recommendations-for-Future-Programming-Single-page.pdf
http://www.urbanfoodlink.com/wp/wp-content/uploads/2013/03/HFH-Recommendations-for-Future-Programming-Single-page.pdf
http://thefoodtrust.org/uploads/media_items/hcsi-y2report-final.original.pdf
http://thefoodtrust.org/uploads/media_items/hcsi-y2report-final.original.pdf
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Innovations on Local Food Enterprise:  Fresh Ideas for Practitioners, Investors, and 

Policymakers for a Just and Profitable Food System, 2013.  Wallace Center at Winrock 

International . This report focus on market-based, consumer-driven solutions to 

overcoming food access and food equity issues in food business development. It provides 

examples of market-based approaches that are generating financial returns and provides 

case studies in innovation in affordability and profitability, infrastructure and logistics, 

community engagement and marketing. 

http://static.squarespace.com/static/520ed291e4b066a62d157faa/t/52e7d23de4b081

7131c31dfb/1390924349883/HUFED%20Innovations%20Report_low%20res.pdf 

The Minneapolis Healthy Corner Store Program, Summary Report 

The Health Department established the corner store project in response to a city 

ordinance requiring food retails to stock healthier items. The project conducted baseline 

assessments, owner interviews, and conducted a Point of Sale evaluation of the 

intervention.  

http://www.minneapolismn.gov/health/living/cornerstores  

Healthy Food for New Columbia: The Journey of the Village Market, 2012, Oregon 

Public Health Institute. A case study documenting the process of opening the community-

led Village Market in North Portland. Includes information on business plan 

development, securing vendors and estimating consumer demand. 

http://www.ophi.org/download/PDF/village%20market-web.pdf 

NYC FRESH (Food Retail Expansion to Support Health) Redevelopment Alternative 

for Grocery Stores . Case Study. New York City Departments of Health and City Planning 

and the New York City Economic Development Corporation completed a study on 

grocery store shortage in the City. In response, the City has established the Food Retail 

Expansion to Support Health (FRESH) program. FRESH provides zoning and financial 

incentives to promote the establishment and retention of neighborhood grocery stores in 

underserved communities throughout the five boroughs. 

http://www.nyc.gov/html/misc/html/2009/fresh.shtml  

Stimulating Supermarket Development: A New Day for Philadelphia, 2004. The 

Food Trust . This is a good example of a community-led process to impact public policy 

and economic development policies to improve access to healthy food and build a local 

retail economy in Philadelphia. The Health and Human Services Committee of 

Philadelphia’s City Council held public hearings on supermarket access in 2002. 

Following the hearings, City Councilors asked The Food Trust to convene the Food 

Marketing Task Force to educate the public, policy makers, and business leaders about 

the need for more supermarkets, and to develop public policy recommendations 

intended to reverse the documented diet and health problems.  

http://thefoodtrust.org/uploads/media_items/pa-recommendations.original.pdf  

Douglas County Nebraska Healthy Neighborhood Stores Initiative  

The Douglas County Health Department, Nebraska Grocers Association, and Douglas 

County Extension collaborated on the Healthy Neighborhood Stores Program and 

together with community volunteers have helped enroll and assist eight small 

http://www.minneapolismn.gov/health/living/cornerstores
http://www.ophi.org/download/PDF/village%20market-web.pdf
http://www.nyc.gov/html/misc/html/2009/fresh.shtml
http://thefoodtrust.org/uploads/media_items/pa-recommendations.original.pdf
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neighborhood stores in Douglas County in the program. 

http://livewellomaha.org/food/healthy-neighborhood-stores/ 

LiveWell Colorado 

Partnership with Kaiser Permanente that invests in healthy eating and active living 

initiatives in multiple Colorado communities. 

http://livewellcolorado.org/  

Los Angeles’ Community Market Conversion Program  

The Community Market Conversion (CMC) Program transforms convenience stores in 

neighborhoods with limited healthy food access into healthy food community markets by 

providing technical, financial and community engagement resources to stores. Originally 

piloted at the Community Redevelopment Agency of the City of Los Angeles (CRA/LA), 

the CMC Program is a now a project of the Los Angeles Food Policy Council, a non-profit 

initiative being incubated by the Office of Mayor Villaraigosa. The market “conversion” 

strategy is to partner with “mom n’ pop” neighborhood stores to market and sell more 

fresh fruits and vegetables and other healthy grocery items. Qualified store owners 

enroll in a business development program that offer financing and store renovations, 

business coaching, food retail technical assistance and community outreach and 

marketing. 

 http://communitymarketconversion.org/about-1/ 

Marketing Healthy Food to Consumers 

Center for Science in the Public Interest. ASHTO Food Marketing Workgroup, NPLAN. 

Actions to reduce unhealthy food marketing to kids 

http://www.foodmarketing.org/resources/food-marketing-101/ 

The Public Health Advocacy Institute. State consumer protection statutes – Oregon 

Fact Sheet http://www.phaionline.org/wp-content/uploads/2011/02/Oregon.pdf  

Role of Food Hubs in Local Food Marketing. USDA Publication. 

http://ngfn.org/resources/ngfn-database/knowledge/USDAReportFoodHub2013.pdf 

Food Marketing Institute – Shopping for Health 2013 (available online by purchase) 

http://www.fmi.org/news-room/latest-news/view/2013/06/25/prevention-magazine-

and-food-marketing-institute-release-21st-annual-shopping-for-health-survey-

resultsow 

Funding opportunities for HFR (Federal, Local, Private, Public) 

Greens for Green 2012, ChangeLab Solutions 

This guide provides a general overview of economic development and ideas for how to 

approach economic development agencies with healthy food retail proposals. It also 

provides a comprehensive overview of local, state, and federal economic development 

programs that have been or could be used for healthy food retail projects. 

http://changelabsolutions.org/publications/green-for-greens 

 

http://livewellomaha.org/food/healthy-neighborhood-stores/
http://livewellcolorado.org/
http://communitymarketconversion.org/about-1/
http://www.foodmarketing.org/resources/food-marketing-101/
http://www.phaionline.org/wp-content/uploads/2011/02/Oregon.pdf
http://ngfn.org/resources/ngfn-database/knowledge/USDAReportFoodHub2013.pdf
http://www.fmi.org/news-room/latest-news/view/2013/06/25/prevention-magazine-and-food-marketing-institute-release-21st-annual-shopping-for-health-survey-results
http://www.fmi.org/news-room/latest-news/view/2013/06/25/prevention-magazine-and-food-marketing-institute-release-21st-annual-shopping-for-health-survey-results
http://www.fmi.org/news-room/latest-news/view/2013/06/25/prevention-magazine-and-food-marketing-institute-release-21st-annual-shopping-for-health-survey-results
http://changelabsolutions.org/publications/green-for-greens


7 
 

Fruitful Collaboration: Funding to Promote Fruits and Vegetables in Food Retail 

Stores, ChangeLab Solutions, NPLAN 

This fact sheet examines opportunities to leverage the federal Specialty Crop Block Grant 

Program for healthy food retailer programs. 

http://changelabsolutions.org/sites/default/files/SCBG_Fruitful-Collaboration-

FactSheet_FINAL_20130610.pdf  

Healthy Food Financing Initiative (USDA, Department of Treasury, HHS) In 2014, 

Congress authorized $125 million for the national Healthy Food Financing Initiative 

(HFFI). The program invests in the development and expansion of food retail businesses 

and food hubs that, in return, can bring much-needed jobs and spur economic 

revitalization in low-income neighborhoods. Through a range of programs at the U.S. 

Departments of Agriculture (USDA), Treasury and Health and Human Services (HHS), 

HFFI will expand the availability of nutritious food, including developing and equipping 

grocery stores, small retailers, corner stores and farmers markets selling healthy food. 

http://www.acf.hhs.gov/programs/ocs/programs/community-economic-

development/healthy-food-financing 

Healthy Food Financing Initiative: Advocacy Resources, PolicyLink. This is a good 

website to stay up to date on current HFFI activities. It provides links to the most recent 

budget processes and provides dates for funding availability.  

http://www.policylink.org/site/c.lkIXLbMNJrE/b.7718745/k.FD82/Advocacy_Healthy_F

ood_Financing_Initiatives.htm  

Financing Healthy Food Options: The CDFI Fund’s Capacity Building Initiative for 

Financing Healthy Food Options, 2014 Opportunity Finance Network 

Created to prepare Community Development Financial Institutions to effectively deploy 

financial resources to healthy food projects that benefit low-income areas. 

www.cdfifund.gov/what_we_do/resources/Financial%20Resources%20Catalogue%20P

DF.pdf  

Community Facility Programs (USDA Rural Development – Oregon)  Community 

Programs provides grants to assist in the development of essential community facilities 

in rural areas and towns of up to 20,000 in population. Grants are available to public 

entities such as municipalities, counties, and special-purpose districts, as well as non-

profit corporations and tribal governments. Grant funds can be used to construct, 

enlarge, or improve community facilities for health care, public safety, and community 

and public services. The Community Facilities Grant Program is typically used to fund 

projects under special initiatives, such as Native American community development 

efforts; child care centers linked with the Federal government's Welfare-to-Work 

initiative; Federally-designated Enterprise and Champion Communities, and the 

Northwest Economic Adjustment Initiative area. 

http://www.rurdev.usda.gov/had-cf_grants.html 

Business & Cooperative Programs (USDA Rural Development – Oregon)  The USDA 

Rural Development offers many grant and loan programs through the Business & 

Cooperative Program area.  Rural Business Opportunity Grant, Rural Business Enterprise 

http://changelabsolutions.org/sites/default/files/SCBG_Fruitful-Collaboration-FactSheet_FINAL_20130610.pdf
http://changelabsolutions.org/sites/default/files/SCBG_Fruitful-Collaboration-FactSheet_FINAL_20130610.pdf
http://www.acf.hhs.gov/programs/ocs/programs/community-economic-development/healthy-food-financing
http://www.acf.hhs.gov/programs/ocs/programs/community-economic-development/healthy-food-financing
http://www.policylink.org/site/c.lkIXLbMNJrE/b.7718745/k.FD82/Advocacy_Healthy_Food_Financing_Initiatives.htm
http://www.policylink.org/site/c.lkIXLbMNJrE/b.7718745/k.FD82/Advocacy_Healthy_Food_Financing_Initiatives.htm
http://www.cdfifund.gov/what_we_do/resources/Financial%20Resources%20Catalogue%20PDF.pdf
http://www.cdfifund.gov/what_we_do/resources/Financial%20Resources%20Catalogue%20PDF.pdf
http://www.rurdev.usda.gov/had-cf_grants.html
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Grant, Rural Cooperative Development Grant, Rural Economic Development Loan.  These 

grants and loans are available to nonprofit economic development groups, public and 

tribal entities and utility companies to relend for local community or business projects.  

Also in the Business & Cooperative Program area are grants and loans for rural energy 

programs that help small rural businesses offset costs of making upgrades in energy 

efficiency technology and equipment.  Grants and loans are available on a quarterly year-

round national competition or once-a-year competition at a state or national 

level.http://www.rurdev.usda.gov/OR_Home.html 

USDA Community Food Project Competitive Grants Program  

The primary goals of the CFPCGP are to meet the food needs of low-income individuals 

through food distribution, community outreach to assist in participation in Federally 

assisted nutrition programs, or improving access to food as part of a comprehensive 

service.  Project types include Community Food Projects, Planning Projects and Training 

and Technical Assistance. CFP – not to exceed $125,000 in one year and up to $300,000 

over three years; Planning – up to $25,000 for total project period; T & TA – not to 

exceed $250,000 in one year. Matching requirements (1:1) are required for CFP and 

Planning grants. 2014 applications are due March 31. 

http://www.nifa.usda.gov/funding/rfas/pdfs/14_community_foods.pdf  

Community Development Block Grant Program (CDBG)  US Department of Housing 

and Urban Development.  The CDBG program works to ensure decent affordable 

housing, to provide services to the most vulnerable in our communities, and to create 

jobs through the expansion and retention of businesses.. Entitlement communities are 

comprised of central cities of Metropolitan Statistical Areas (MSAs); metropolitan cities 

with populations of at least 50,000; and qualified urban counties with a population of 

200,000 or more. States distribute CDBG funds to non-entitlement localities not qualified 

as entitlement communities. A grantee must develop and follow a detailed plan that 

provides for and encourages citizen participation.  Over a 1-3-year period, as selected by 

the grantee, not less than 70 percent of CDBG funds must be used for activities that 

benefit low- and moderate-income persons.  

http://portal.hud.gov/hudportal/HUD?src=/program_offices/comm_planning/communi

tydevelopment/programs 

The Reinvestment Fund 

The Reinvestment Fund recently announced the creation of ReFresh™, a national funding 

initiative designed to improve access to healthy foods in urban and rural communities in 

Florida, Ohio, Colorado and California’s Northern and Central Valley regions. The 

initiative also addresses the lack of economic development benefits that are connected to 

healthy food businesses, such as steady job opportunities at decent wages and additional 

investments that follow healthy food retailers.  

http://www.trfund.com/trf-launches-new-national-program-to-spur-growth-of-healthy-

food-businesses-in-underserved-communities/#more-3584  

McKenzie River Gathering Foundation. MRG Foundation pools money from Oregon’s 

progressive community and distributes it back to grassroots groups working on a wide 

range of social change issues. MRG funding supports the most strategic work unfolding at 

http://www.rurdev.usda.gov/OR_Home.html
http://www.nifa.usda.gov/funding/rfas/pdfs/14_community_foods.pdf
http://portal.hud.gov/hudportal/HUD?src=/program_offices/comm_planning/communitydevelopment/programs
http://portal.hud.gov/hudportal/HUD?src=/program_offices/comm_planning/communitydevelopment/programs
http://www.trfund.com/trf-launches-new-national-program-to-spur-growth-of-healthy-food-businesses-in-underserved-communities/#more-3584
http://www.trfund.com/trf-launches-new-national-program-to-spur-growth-of-healthy-food-businesses-in-underserved-communities/#more-3584
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the local level to address globalization, poverty, war, racism and environmental 

destruction.  Currently about 50 communities in Oregon are funded for various projects 

totaling approximately $500,000. Examples of grantees: Multicultural Association of 

Southern Oregon, Oregon Rural Action, OPAL, APANO, Friends of Family Farmers, African 

Women’s Coalition. https://www.mrgfoundation.org/ 

Kresge Foundation. The Kresge Foundation is a $3 billion private, national foundation 

headquartered Detroit, MI, that works to expand opportunities in America's cities 

through grantmaking and investing in arts and culture, education, environment, health, 

human services and community development.   http://kresge.org/ 

Meyer Memorial Trust Meyer Memorial Trust offers three grant programs that are 

designed to meet needs identified and brought to our attention by nonprofit 

organizations and community members. Typically these focus on health, environment, 

arts and culture, rural issues and more. www.mmt.org 

Ford Family Foundation. The Foundation now manages large, internal initiatives and 

makes grants to public charities and government entities predominantly benefiting 

communities in rural Oregon and Siskiyou County, California. There grants work at many 

strategic levels in rural communities - from emergency needs to systemic change.  

http://www.tfff.org/default.aspx 

California FRESH Works Fund. FreshWorks is a public-private partnership loan fund 

created to bring grocery stores, markets that offer fresh produce, and other innovative 

forms of healthy food retail and distribution to California communities that do not have 

them. http://cafreshworks.com/  

Supply and Distribution Resources for Small Businesses  

The National Good Food Network.  Food Hub Resource. Wallace Center at Winrock 

International. Site provides current resources, research, and network partners for food 

hubs.  Information is relevant for producers, buyers, distributors, advocates, investors 

and funders. Excellent for finding supporting documentation for grantwriting and 

funding strategies for healthy food retail development and distribution businesses.  It 

also provides examples of infrastructure chains for supply and distribution from 

governments, schools, and communities.   

http://ngfn.org/resources/food-hubs/food-hubs 

 Central Oregon Food Hub Feasibility Study. Central Oregon Intergovernmental 

Council. This study examines the feasibility of a centralized system that incorporates 

elements of the food system to support the Central Oregon region. It proposes a centrally 

located facility with a business management structure facilitating the aggregation,  

storage, processing, distribution and marketing of regionally produced food products for 

retail, institutional and direct outlets. The report also outlines a food hub pilot project 

including estimations for start up and operational costs as well as stakeholder 

composition and policy levers to reduce barriers at the local level.  To read the full study 

please go to: http://ngfn.org/resources/ngfn-database/knowledge/central-oregon-food-

hub-feasibility-study2.pdf 

https://www.mrgfoundation.org/
http://kresge.org/
http://www.mmt.org/
http://www.tfff.org/default.aspx
http://cafreshworks.com/
http://ngfn.org/resources/food-hubs/food-hubs
http://ngfn.org/resources/ngfn-database/knowledge/central-oregon-food-hub-feasibility-study2.pdf
http://ngfn.org/resources/ngfn-database/knowledge/central-oregon-food-hub-feasibility-study2.pdf


10 
 

Findings from the National Food Hub Survey. September 2013.  Wallace Center at 

Winrock International and Michigan State University for Regional Food Systems.  

This report presents results of a national survey of food hubs that was conducted in early 

2013. The purpose of the survey was to collect a breadth of information regarding food 

hub financial viability, operational activities, characteristics, challenges and emerging 

opportunities. This information was gathered to inform a large pool of food systems 

stakeholders, including food hub operators, policy makers, academics and advocates.  

Food hubs may serve to provide much-needed, size-appropriate infrastructure and 

marketing functions for local food produced by small and midsized producers. However, 

their impact has only recently been studied. This report aims to provide data across food 

hubs to identify some common challenges and successes they face.  

http://kresge.org/sites/default/files/2013-national-food-hub- survey.pdf  

Reports on the State of Healthy Food Retail in the United States 

Access to Healthy Food and Why It Matters:  A Review of the Research, 2013.  

PolicyLink and The Food Trust. This report is a sequel to the 2010 Grocery Gap report. It 

is a summary of analysis that combines the studies from the original scientific review 

provided in the 2010 Grocery Gap with an examination of new documents published 

since 2010.  Key findings outlined in this report feature the relevant scientific and gray 

literature (studies, reports, and analyses that are not published in peer-reviewed 

journals) that have contributed to the past two decades of healthy food access research. 

http://www.policylink.org/site/apps/nlnet/content2.aspx?c=lkIXLbMNJrE&b=5136581&ct

=13399931 

The Grocery Gap: Who Has Access to Healthy Food and Why it Matters, 2010. 

PolicyLink.  This report makes research supported claims on the many benefits access to 

healthy food has in communities, particularly urban underserved communities 

experiencing a decline in community resource/development.  Useful data and statistics 

can be drawn from this report to help prepare issue briefs and fact sheets on healthy 

food access.  The report also contains political strategy suggestions that need further 

research and investigation. www.policylink.org (Publications tab)   

Healthy Corner Stores: The State of the Movement, 2009. Public Health Law & Policy 

This report highlights the national healthy corner store movement and provides 

examples of strategies including voluntary in-store marketing campaigns, corner store 

conversions and government-sponsored initiatives to kick off healthy corner store 

efforts.  Case studies, current challenges with ensuring success and tools for community 

members working with business owners are provided. 

http://www.phlpnet.org/system/files/HCSReport.pdf   

When Healthy Food is out of Reach: An Analysis of the Grocery Gap in the District of 

Columbia, 2010. D.C. Hunger Solutions   Good example of analysis of grocery store access 

in neighborhoods of color, underserved by grocery and low income in Washington D.C.  

Provides human health and geographic indicators of access to stores and proposes a 

fresh food financing concept to stimulate grocery store development in D.C. 

http://www.dchunger.org/pdf/grocerygap.pdf 

http://kresge.org/sites/default/files/2013-national-food-hub-%20survey.pdf
http://www.policylink.org/site/apps/nlnet/content2.aspx?c=lkIXLbMNJrE&b=5136581&ct=13399931
http://www.policylink.org/site/apps/nlnet/content2.aspx?c=lkIXLbMNJrE&b=5136581&ct=13399931
http://www.policylink.org/
http://www.phlpnet.org/system/files/HCSReport.pdf
http://www.dchunger.org/pdf/grocerygap.pdf
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Putting Business to Work for Health: Incentive Policies for the Private Sector, 2012.  

ChangeLab Solutions. This guide looks at how local government incentives can help 

improve community health. It explains a variety of different types of incentives that 

promote access to healthy food and physical activity space, and outlines the steps 

involved in developing and carrying out these policies and programs. This is a good 

guiding document on how to talk to business owners and real estate developers to help 

them understand how their decisions have an impact on health - where homes are built, 

where businesses are located, and what kinds of products and services are available. 

Local government incentives can motivate them to make choices that promote public 

health.   The report provides a good list of incentives, licenses, waivers, to help attract 

and incent business and the difference between these types of tools. 

http://changelabsolutions.org/publications/incentives-guide 

Resources for Small Businesses in Oregon 

Northwest Grocers Association 

http://www.nwgrocery.org/home.html 

U.S. Small Business Administration. Portland District Office 

 http://www.sba.gov/about-offices-content/2/3140 

Oregon Small Business Development Center Network 
http://www.bizcenter.org/ 

Northeast Oregon Economic Development District  

http://www.neoedd.org/  

Oregon Micro-enterprise Network  

http://omenetwork.org/  

Neighborhood Economic Development Corporation 

http://www.nedcocdc.org/  

Hispanic Metropolitan Chamber 

http://www.hmccoregon.com/  

Microenterprise Services of Oregon 

http://mesopdx.org/  

Resource Guide for Small Businesses (King County Public Health) 

http://www.urbanfoodlink.com/wp/wp-

content/uploads/2013/03/resource_guide_final_online_version.pdf 

 

Prepared by Amy Gilroy, MPH, Public Health & Planning Consultant and Noelle Dobson, 

Oregon Public Health Institute 
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